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Takox, mpoBeZieHO 44 3aX01 i3 HaBYaHHS MOJIiEMChbKUX Ta OpraHi30BaHO Bi3UTH CiBpOOGITHUKIB
['YHIT go EcroHcbkoi, JlaTBilicbkoi Ta JlIuToBCbKoi Pecny6iik 3 MeTOH O3HAMOMJIEHHSI 3 KpalUMU
npakTukamu €C.

Heob6xigHuMU nepeiyMoBaMU /1Jis1 IOAAJBIIOTO BIPOBA/PKEHHS NIJIOTHOTO POEKTY €:

— po3mojisi, po3MexyBaHHs QyHKIiH Ta TOBHOBaXKEHb;

— 3MiHHM 10 3aKOHIB Ta HOPMaTHUBHO-IIPABOBUX aKTiB;

— po3pobKa Ta BIPOBAKEHHSI CUCTEMHU LM(POBOro MiANMUCY, CTBOPEHHS eJIeKTPOHHUX 6a3
po6OTH 3 KaipaMU Ta eJIEKTPOHHOT0 JJOKYMEHTOO06iry.

Illo cTocyeThCst 3MiH poLeAYPH KagpoBoi po60oTH, TO 6yJI0 HAlpalbOBAaHO HU3KY MPOMO3ULIiH, Ki
Npe3eHTYBaJIUCh Ha 3acilaHHSAX po6ouyux rpyi. [lepcneKTUBHUM KPOKOM BH3HAUYeHO HallpaBJeHHS
npono3ulin g0 HanjoHanbHoi nosinii YkpaiHM 3 MeTow Ix cucTeMaTu3alii Ta NOAAJbIIOTO
BIPOBA/PKEHHS EAMHUX CTAaHAPTIB AJ1 BCi€l cucTeMHU KaZpoBoi po6otu MBC.

3 MeTol0 BUpillleHHs MPo6JieM, 1110 CTOCYIOThCSI HEOOXiJHOCTI BHECEHHS 3MiH 10 3aKOHOIaBUMUX
aKTiB YKpaiHH, BaXKJIMBUM MUTAHHSM € CTBOPEHHS IpyT, siKi 6yAyThb npaloBaTy Ha piBHi MBC Ykpainu
Ta 3aliMaTUCh PO3POOKOI0 MPONO3ULIM 1[0A0 3MiH 0 3aKOHO/IABCTBA Ta PO3POOKOI0 HU3KU BiJOMYUX
JOKYMEHTIB.
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THE ROLE OF THE POLICE AS A COMMUNICATOR IN SOCIETY

The world of crisis communication has changed significantly over the past few years. The new
communication technologies and applications that travel with people on phones in their pockets have
changed the possibilities of crisis communication beyond recognition. Today, people are not only
recipients of information, but they can also be information producers. The boundaries of the
communicating authority and the citizen requiring information are blurred. Just a few years ago, crisis
communication factors wondered whether social media should be used for crisis communication, now it
is known that without it, no crisis communication can be made.

Today's communication across society is characterized by strong digitalization. Communication is
an uninterrupted information flood in different electronic media, with the news of traditional media being
even more and more unconcerned with what comes from fast and reaching news coverage. There are
hundreds, if not thousands, of electronic platforms for communication. Traditional media is falling behind
electronic media, i.e. the so-called. Y-generation, in life.

In This unbroken flood of communications, one of the key considerations has emerged as to who
can actually rely on the message. Various fake media are spreading false or at least distorted information
on a daily basis. All consumers should have the opportunity and know-how to find out what news can be
trusted. From this point of view, the authorities' communication has a special responsibility. People should
be able to trust in the communication of public authorities 100%. This requirement also poses a major
challenge to the communications of the police. How to be as quick as possible in order to compete for
people's attention in news reporting, and at the same time be able to produce only 100% reliable data? It
is often difficult, if not impossible, for the Police to check their own information, especially in accordance
with a timetable that meets the current requirements - that is, immediately.

Ubiquitous refers to the digital world present. Ubiquitous network communication means, for
example, the fact that the authority must understand the information and instructions that they may be
reading from anywhere and on any device. The addressee may also be a producer of the information. In
Crisis communication, it may be possible that some of the target group of police communication is in the
middle of a crisis, and someone can be a party of the crisis in other side of the world, for example, through
their own relatives or their roots, and feel a really great need for further information. Online
communication is not tied to time or place, nor even to the instrument. The Authorities' crisis
communications must be able to adapt to the situation. In particular, monitoring electronic media is more
important than ever. The Authority is not only the information provider but also the recipient.
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As we know, there are news, especially in the electronic media that are not true at all. It can be said
that the production of false information has become its own business, which collects not only attention,
but also influences the opinions of people (so-called info influencing). It should be possible for the
authorities to be able to combat this by producing real and up-to-date information. In addition, it is
particularly important in times of crisis.

The Police field of tasks has changed radically over the past five years. The main societal themes
affecting police activities include immigration, exclusion and the need for action (organized gangs),
terrorism and various hybrid threats, of which, from a communication point of view, a key 'new’ threat is
information influencing. The new requirements, coupled with the shrinking resources, will lead to a strong
prioritization of tasks. The strategy chosen is supported by strong communication skills, which will be
carried out alongside the daily policing activities. The communication can, if used in a correct way and
with the objectives correctly set, strengthen the image of police in terms of a quantitative, reliable and
comprehensive police action. That is why we need to focus more attention on communication skills.
Communication is a tool for achieving strategic goals; it is part of leadership.

Principles of Police Communication in Finland

The communication of the Police must be reliable, transparent, timely, truthful, comprehensible,
proactive and structured, equitable and, in the circumstances, interactive and responsive. The Police
communication order also emphasizes that every employee, especially those in a managerial position, has
responsibility for communicating in relation to their own area of activity.

The Communication in area of policing is a strategic management tool and a natural part of
leadership. It aims to influence the recipient's information, opinions, attitudes and behavior.
Communication is based on the needs of the recipient and the strategic goals of the police. The Focus is on
maintaining and increasing the visibility of the police, providing the opportunity for interaction and thus
preventing crime and accidents in advance.

The successful operational situation of the Police is always accompanied by timely and reliable
police communication. From the Citizens' point of view, police communication and its management are
key factors in evaluating the success of the police in carrying out their duties.

In general, Crisis communication is divided into five different phases; preparedness, warning,
communication in cases of disruption, post-action, and evaluation. A crisis or disturbance situation always
generates a need for enhanced communication. An organization or society affected by the crisis can,
through communication, either deepen the crisis, or prevent its effects, and thus overcome the situation
more quickly and with less damage. In the crisis, a number of stakeholders are involved in enhanced
communication between authorities. During the current ubiquitous network communication, the crisis is
spreading very quickly and very far away. A genuine homemade crisis can be really interesting news also
abroad. In the age of ubiquitous electronic communications, the new big news reaches its target group
quickly, often much faster than the authority can react to the situation. The crisis news spreads instantly
through various media to the public domain.

The operational situation in the Police is often a matter of great attention to communication
situation, where a clear distinction needs to be made between political and administrative communication.
The Authorities act under official responsibility and the communication of the authority must be based
only on certainties and legislative considerations. The Political accountable participant may also disclose
its own assessments and views in his or her current information if he deems it necessary. The Police
cannot, for example, take part in a political debate on criminal investigations in social media. However, the
Police should also be able to monitor a debate on social media, so that false information will be corrected.

Electronic Media brings events to us immediately. In particular, social media and its various platforms
have a growing popularity that has led the world to look small. Social media can be used to reach the part of
the crisis even directly from the crisis scene. Social Media and mobile communications also provide
authorities with an excellent opportunity to make rapid, responsive and two-way crisis communications.

The Authority's communication must be fair, speedy and, above all, it must be true. Mobile devices
and social media enable fast and direct reach of citizens. At the same time, citizens have also become
important information providers and producers. Citizens may also inform the public authority about the
incident and anything related to that incident.

Social Media provides the opportunity to communicate in crises effectively directly to citizens,
customers and stakeholders if channels, networks and content production processes have been built
before the crisis.

The communication of crisis times must be based on the means and methods of normal or
“standard” time communication. The channels and the modus operandi must therefore be perfected
before the crisis is at hand, as a rule, new approaches cannot be introduced during the crisis.
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Police forces cannot build a social media strategy just for certain applications. Twitter and Facebook
are currently popular, but the situation may change quickly. Social media requires flexibility and
adaptability of its users. In Particular with regard to crisis communication, it is important to keep up with
the changes.
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0JIbT'A ITOPIBHA BE3IIAJIOBA,

dokmop opuduyHux Hayk, npogecop, 3acayxceHull diay Hayku i mexHiku YKkpaiHu,
3agidysau kagedpu admiHicmpamueHoi disibHOocmiI noaiyii pakyabmemy Ne 3
Xapkigcbko20 HAYIOHA/IbHO20 YHIBepcumemy 6HymMpiwHIX cnpas;

@ https://orcid.org/0000-0003-2886-695X

3AKOPJIOHHUI1 AOCBIJ AISJIbHOCTI MOJIILIT Y C®EPI 3AXHUCTY
CBIAKIB, Y TOMY YMCJII B KOHTEKCTI iX MDKJIEPKABHOTO
NEPECEJIEHHA (MEPEMILEHHS), TA MOXKJIUBOCTI
MO0 IMIIEMEHTALIT B YKPATHI

BaxX/JIMBUM iHCTpyMEHTOM y G6GOpPOTbOI 3 TSXKKUMH 3JI0YMHAMM, NPOTUAIl opraHizoBaHil
3JIOYMHHOCTI Ta TepOpU3MYy € BUPOOJIeHHS Ai€BOr0 MeXaHi3My 3aXMCTY CBiJKiB 3 060B’I3KOBHMM HOTO
3aKpinJieHHAM Ha piBHI BiZjTOBiJHUX HOPMATHBHO-IPaBOBUX aKTiB. [I[pOTArOM OCTaHHIX TPUALATH POKIB
npaBooxopoHHi opraHu CIIA Ta EBpomneicbkoro Coro3y po3poOUTH BJacHi crpaTerii nmpoTuaii
3JIOYUHHIN [i/IbHOCTI Ta IMIUIEMEHTYBaJU Y JisJIbHICTb NPABOOXOPOHHUX OPraHiB OCHOBHi
iHCTpYMeHTH 3axWCTy CBiZIKiB (30KpeMa po3po6HJIM JeKiJibKa THUIIB MpPOrpaM 3aXWCTy CBiJKiB B
3aJIeXKHOCTI Bif, KaTeropil CBiAKIB: CBiIKM KPUMiHAJbHUX IPABONOPYILIEHbD, CBIKH 3i CBITY 3JI0UMHHOTO
cepelioBUINA, CBIAKM 3 4YMCJa NMpaLiBHUKIB MPaBOOXOPOHHUX OPTraHiB, 0Ci6, 110 3BUHYBAYYIOTbCA Y
BUYMHEHHI 3/I0UHHIB, IOB’I3aHUX 3 OPraHi30BaHOI0 3/I0UMHHICTIO, aJie IKi NOro/pKYI0ThCA CIIIBIIPaLlOBATH 3
opraHaMH IpaBoCy s, TOILO).

3Baxkarouu Ha Te, o A0 2018 poky B Hallil Aep:kaBi 3/iICHIOBAINCS KOPOTKOCTPOKOBI 3aX0AU
3axXUCTY CBiIKiB BUK/IFOYHO LIJISIXOM HalaHHS IM $i3H4YHOT 0cO6HUCTOT 0XOPOHHU (6€3 OLiHKH 3arpo3 CBiJIKY
Ta BaXXJIMBOCTI MOro nokasaHb, 6€3 3aCTOCYBaHHS TaKUX OCHOBHMX 3aXOJiB 3aXUCTY fIK: epecesieHHs],
3MiHa 0COGUCTHUX JAHUX 0COOH, HaZIAHHSA TICUXO0JIOTIYHOI, MaTepia/sibHOI, opraHisaliiHoi JonoMory miz
yac mnepeisfy a6o omaHyBaHHS HoOBoI mnpodecii, 6e3 BpaxyBaHHS peCcypCHHX Ta olepauliifHux
MOXXJIMBOCTEN OpraHiB moJilii, 3a BiJICYTHOCTI He3aJIeXXHOTO MpolLecy NPUHHATTS pillleHb L0J0
BKJIFOUEHHS 0Ci6 B MpOrpaMy 3aXUCTY CBiJIKiB Ta 3a BiZICYTHOCTi 3aTBEP/XKEHOT0 MepestiKy 06’eKTiB AJ1s
HaJlaHHS THMYacoBOro 0e3MeYHOro >KUTJA), HaralbHWM IUTAHHSAM CbOTOJEHHS € BUPOOJIEHHS
y3araJlbHeHUX CTaH/JIAPTiB 3 IMTaHb 3aXUCTY CBiJKIB.

Craix 3a3HayuTH, WO B YKpaini 3 2018 poky posnovanacs akTHBHA po6OTa 100 PO3POOKHU Ta
noJla/iblliol  iMIJieMeHTalii MeXaHi3My 3aXWUCTy CBiJiKiB. 30kpeMa, y CTpPyKTypi /JlemapTamMeHTy
CTpaTeriyHux poscaisyBanb HanionasbHOI nosinil YKpaiHu CTBOpeHO YIpaBJliHHA 3aXUCTY CBiJKiB, Ha
sike BJIacHe i MOKJIaJA€ThbCcsl 000B’S30K 1100 opradisanil 3axucTy cBifgkiB. CTBOpeHHsI BKa3aHOro
YnpaBJsiHHs 6yJi0 iHiLilloBaHO 32 pe3yJibTaTaMM I'SITOI IOMOBIi/i PO XiJl BAKOHAHHS YKPaiHOW IJIaHY
Ji 3 sibepasizanii Bi3oBoro pexumy, 3okpema posginy 2.3.1.1 «[lomepemxeHHss i 60poTbba 3
OpraHi30BaHOI 3JIOYMHHICTIO», Jle OyJM BHUCJIOBJIEHI [0JaTKOBi pekoMeHJalii Mpo Heo6XiAHICTb
CTBOpeHHS e(peKTUBHOIO CIelia/i30BaHOro «IMiJpo3/iJly 3aXHUCTy CBiJIKiB» Ta 3ab6e3rnedyeHHS HOro
bYHKLiOHYBaHHS Y Bi/ITOBITHOCTI 3 MiXXHAPOAHUMU CTaHAApTaMU. AJle, BpaxOBYIOUH Te, 1110 B YKpaiHi 0
IIbOTO Yacy He iCHyBaJl0 HaJIe)XHOTO MeXaHi3My 3aXHCTy CBiKiB, BaXKJIMBOro 3HauYeHHs1 HaOyBa€
BUBYEHHS [M03UTHBHOTO 3aKOP/IOHHOIO JJOCBIiZY AisIIbHOCTI OpraHiB nmoJiiiii y i cpepi.

Tak, 3okpema y llIBenil, ska Mae 3Ha4YHy MPAKTUKY B cdepi 3aXUCTy cBiAkiB, micjas HeAaBHbOI
peopranizanii HarfioHanibHOI noJinii cTBOpeHo creliaibHUN HalliOHAJIBHUN OpraH i3 3aXUCTY CBiJKiB,
SIKMM 3aliMa€eThCsA OibLI cepHO3HUMH BUNIAJKaMU, SIK Ha HalliloHAJbHOMY, TaK i Ha Mi>KHapoHOMY piBHi
IapaJieJIbHO i3 perioHaJIbHUMH, Hecleljali30BaHUMU NiZpo3/iJ1aMy, YKOMILJIEKTOBAaHUMU ClleL{iaJIbHO
Mi/IFCOTOBJIEHUMU MIiCUEBUMHU CAIAUMMM, JIJIs1 HAJIaHHSI 3aXUCTY CBiAKIB Ha HMXK4YOMY piBHI. BkazaHui
OpraH HaJiJleHUH JOCTaTHIMM NOBHOB)XEHHSMHM J[Jf1 3aXUCTYy CBiJKiB, BKJIIOYAal4d 3a/1y4eHHH
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